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Introduction

You are on Stage

You are Performing

Your Audience Awaits



KEEP IN MIND

A customer is the most important visitor on our
premises, they are not dependent on us. We are
dependent on them. They are not an
interruption in our work. They are the purpose
of it. They are not an outsider in our business.
They are a part of it. We are not doing them a
favor by serving them. They are doing us a favor
by giving us an opportunity to do so.

Mahatma Gandhi 



What We’ll Cover

Before the Market

During the Market

After the Market



Before the Market



Before the Market

Plan

Promote

Price



Plan

Your Appearance

Your Pitch

Your Foundation



Your Appearance

Clean Hands

Clean Clothing

Secured Hair



Your Pitch

Know 1 Interesting Fact about each Product

Anticipate Customer Questions

--How Do I Use & Store?  How Much Do I Need?

Prepare “Hand-outs” like Scripts



Your Foundation

Tent Tips

Table Tips



Tent Tips

Not Optional

Look for wind vent at top 

Look for side walls

Look for white color

Always secure for safety



Best Type of Tent



Secure for Safety

Dangerous Winds

Use Manageable Weights

Aim for 40 lb. per tent leg (10x10)

50 lb. for umbrellas



Potential Option



To Find Canopy Weights



Table Tips

Best 

Arrange

Levels

Cover



Best Table



Arrange

Buy 4 tables; change weekly

Rearrange when stock dwindles

Last thing packed on vehicle



Arrange

BACK OF 10’ X 10’ TENT
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Arrange
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Arrange

BACK OF 10’ X 10’ TENT



Levels

Make shelves

Adds interest

Comfort reach



Please Cover Table

Tablecloth is Not Optional

Wipe Clean is Easiest

Try for Minimal or No Wrinkles



Where to Buy Tablecloth



Show Me

Make shelf, Add interest, Comfort Reach













Customers Do Not Like 
Bending Down.  Do Not Put 

Products on the Ground.  
Levels are a Must.  

PS. This needs a Tablecloth…



Promote

It is not someone else’s job 

Email Reminder “Love to See You”

Include Appreciation “Deal” in Email



Price

VDACS VA FM Prices

USDA Local Retail Prices

Local Harvest Store



https://www.vdacs.virginia.gov/pdf/fmmeat.pdf



https://www.vdacs.virginia.gov/pdf/fm5year.pdf



https://www.vdacs.virginia.gov/pdf/fmmeat.pdf



https://www.ams.usda.gov/mnreports/wa_lo100.txt



https://www.localharvest.org/store/



During the Market



Your Display

Change Product Locations Weekly

Change Tablecloth Frequently

Highlight New Items Weekly



Display Tips for Produce

Color

Baskets

Bounty



Color

Mix Up Monotone

Vary Colors

Yellow Upfront







Create Abundance

Use Baskets

Vary Sizes based on Volume

Keep Full Looking 













Photo Credit:  http://www.blogcdn.com/www.slashfood.com/media/2009/09/farmers-market-425mb091609.jpg





Display Tips for Value Added

Arrange by Price (create sections)

Arrange by Type (savory, sweet)

Arrange by Color (like a rainbow)



Other Tips:  Value Added

Place on cake stands, vary height

Display in baskets, crates

Create gift sets

Sell gift certificates, greeting cards



Build a Custom Shelf to Display Beautifully

Image Credit:  https://www.google.com/search?q=jam+display+at+farmers+market&tbm=isch&source=univ&client=firefox-b-1-d&sa=X&ved=2ahUKEwil2Mqbt-bhAhVJmVkKHQ4ID_kQsAR6BAgJEAE&biw=1120&bih=601#imgrc=hDeW_exPE4fsAM:



The Trouble with Meat…

Image Creidit:  https://www.google.com/search?client=firefox-b-1-d&biw=1120&bih=601&tbm=isch&sa=1&ei=wiW_XLGaGoGOggewrKKgAQ&q=meat+farmers+market&oq=meat+farmers+market&gs_l=img.3..0i8i30l3j0i24.2502.4318..5322...0.0..0.56.105.2......0....1..gws-wiz-img.l68e_B_4D8c#imgrc=6sXjzEHWIjtr5M:



Prepared Foods

Image Creidit:  https://www.google.com/search?client=firefox-b-1-d&biw=1120&bih=601&tbm=isch&sa=1&ei=wiW_XLGaGoGOggewrKKgAQ&q=meat+farmers+market&oq=meat+farmers+market&gs_l=img.3..0i8i30l3j0i24.2502.4318..5322...0.0..0.56.105.2......0....1..gws-wiz-img.l68e_B_4D8c#imgrc=6sXjzEHWIjtr5M:

Protective 

Packaging

Add Labeling

Value Pricing:   

1 for $2.50; 2 for $4.00



Flower Display Tips

Image Creidit https://www.google.com/search?q=farmers+market+flowers&client=firefox-b-1-d&source=lnms&tbm=isch&sa=X&ved=0ahUKEwigsfG4vubhAhURrVkKHdIABm8Q_AUIDigB&biw=1120&bih=601#imgrc=d5gZLCTMsNv7oM:

Pre-made bouquets

Make Your Own

Price by size

Care instructions

Sell Vases & Cards



Use Food Grade Poly Baskets

Opt for natural, realistic look

Buy light & dark brown tones

Various shapes, for interest



Finding Food Grade Washable Baskets



Signage Tips

Chalkboard adds value

Read from 3 feet away

Price in 2+ locations



Signage Tips

Educate with signs

Add pictures

Add prices

Add “Did you know?” or facts









No Signs



Signs added



Finding Chalkboards



Finding Sign Holders for Baskets



Finding Chalk Ink:  www.chalkink.com



Don’t forget the bags

Can hang above display

Can put on shepherds hook

Can place in a basket



Easy Bag Ideas



Thoughts on Recipes

Change weekly; Write on Chalkboards

Use as many of your products as possible

Gluten Free, Smoothies,  Apps, Dips, Snacks

30 min or less (prep to table)

5-10 ingredients, mostly pantry staples



Know & Practice Food Safety



After the Market



Market Afterthoughts

Why not do a post-market email surveys?

Ask customers what products they liked

Ask what products they did not like

Give “coupon” if they respond



Summary

Planning is Needed Before Market

You are On-Stage During Market

Keep Improving after Market



Thank You
& Questions

804-524-5491 

tnartea@vsu.edu


